Program Details
PROGRAM STRUCTURE AND DESIGN
Foundation Courses
1. Marketing Management
2. Consumer Behavior
3. Quantitative Methods for Marketing Decisions
4. Financial Acumen for Sales and Marketing

Advanced Courses
1. Sales and Distribution Management
2. Customer Relationship Management
3. Strategic Brand Management
4. Strategic Aspects of Marketing
5. B2B Marketing
6. Organizational and People Issues in Marketing
7. Product Management

CAMPUS VISIT DETAILS
A mandatory Campus Module fee is to be paid vide DD drawn in favour of IIM Calcutta, before the campus visit. This amount includes boarding and lodging. Travel arrangements (including the travel expenses) for the campus visit have to be made by the students themselves.
- The Campus module fee to be paid vide DD drawn in favour of “Indian Institute of Management Calcutta” payable at Kolkata
- Campus module fee : Rs. 15,000/- (Rs. 5,000/- per day)
Note: Campus module fee to be confirmed during Orientation Class

DURATION
The duration of the program is one year. One intensive workshop of 3 days will be conducted at the IIM Calcutta campus at the beginning of the program.
 

CERTIFICATION
Candidates will be awarded a certificate of participation in ‘Advanced Program for Marketing Professionals’ from IIM Calcutta.

